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Gregory Peck, the young
hotelier who is no relation
to Audrey Hepburn’s former
co-star, will soon open the
Cooper Square Hotel on the
Bowery in New York. Here,
he tells us the secrets of his
success. MALLORY RICE

Fall 2008

not forgirls.

How did you get into
the hotel business?

| had been working in
investment banking, and
by luck started investing
in hotels—specifically lan
Schrager’s. It exposed me to
the industry and showed
me that there is a creative
side to business.

What did working

with Schrager teach
you? One was his incredible
attention to detail—nothing
is ignored. He also has a
really strong sense of what
drives mass culture, and
what draws people in.
What did you have in
mind for Cooper Square?
We wanted to capture the

old notion of the luxury and
glamour of traveling.

The neighborhood hasn’t
embraced the hotel.
How do you react to
that? People often resist
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change and big develop- Visvim
ments, so it’s not surprising. Conor Oberst
Hotels can be gathering Kat Dennings
spots that bring internation-

al people into an area and :

| think that's a good thing. L mo;’t‘%'gﬁg”e"rgg
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